DiID YOUR AGENCY MISS OUT ON ANY

'1‘ Ztﬁi&é Mlem W OF OUR LIVE PROGRAMS?

PIAs Lunch and Learn programs bring practical,

“must-know” topics right into your agency. Agency

2004-2009 topics available, archived on CD-ROM. staff’ learn information targeted to help them perform

their jobs better—all in under an hour, without leaving
2010 topics are available as Webinars On Demand, please visit the office. It’s an economical way to educate your entire
www.pia.org, Quick-Link EC010057 to order. agency staff

The CD-ROMs include: a multimedia CD-ROM
containing the presentation and additional reference
materials pertaining to each topic.

312/4/08  Health Savings Accounts 34/1/09  Bonds—Surety vs. Insurance

31/8/09  How to Read and Understand Condominium and Co-op Association By- £35/15,/09 2004 CGL Additional Insured Endorsements
Laws...It's all about insurable interest!

35/28/09  Home-Based Businesses—do you know what your clients are doing?

31/13/09  NY New Late Notice Legislation—Effective January 17, 2009!

36/29/09  The Pitfalls of Insuring Leased Personal Property

31/14/09  Evolving Liabilities: Cyber and Privacy Exposures
31/21/09  Cutting Expenses in the NY E&S Market in the 21st Century

39/2/09  Insurance to Value

32/3/09  Flood Insurance for Condo, Co-operative & HO Associations...It's not B 9/17/09._ HowTo Ve Insuonce Agendes

dwelling flood! 39/29/09  Making Social Media Marketing Work for Your Agency
032/20/09  Condo Issues, Gaps and Coverages 3 10/20/09 Certificates of Insurance: An E&O Attorney’s take on eliminating E&0
32/26/09  An Owner's Guide fo Acquiring or Selling An Agency 3 11/4/09  Commercial Lines—Top Ten Misunderstood Coverages
033/3/09  How to Combat the Commoditization of Personal Insurance in Your 011/10/09 N.J. PIP

Agency—Part 1: The Risk Management Approach 3 11/19/09 Priority of Coverage: Which Insurer Pays First On A Construction Site?

33/19/09  How to Combat the Commodifization of Personal Insurance in Your

Agency—Part 2: Risk Transfer to Insurance & Non-nsurance

O3 OTHER TOPIC 2004-2009:

33/25/09  How to Combat the Commoditization of Personal Insurance in Your Agency— See wiwwpia.org Quick-Link EC10179 for older topics

Part 3: Tying Together Auto, Property & All Other Toys

33/26/09  Taking Growth Personally. . .how agents are growing personal lines

NY: 202-097;
Order Form—CD-ROMs. Check off selection above. Please allow 2-3 weeks for processing & shipping. N202197:
See www.pia.org, Quick-Link EC10179 for older topics. (1202-297;
(1565 member (7 $95 nonmember (3520 Live telecont. participant ® *Three-part March package pricing: T3 $186 members, $270 nonmembers. N(; 22%22'_309977;
Number of CD-ROM kits: Total: (12/3110))
O Check enclosed, payable to PIA e Credit card: (T Personal O Corporate) O Visa (13-16 digits) OMasterCard (16 digits) O AmEx (15 digits)
Card Number Exp. Verif. no.
Cardholder’s Name Signature
Name Email
PIA member no. Agency,/company name
Mailing Address ity State Tip
*Phone Fax
www.pia.org ® Fax: (888) 225-6935 e Phone: (800) 424-4244 wp

25 Chamberlain St. ® P.O. Box 997  Glenmont, NY 12077-0997



